
The following information is a breakdown of the different parts of Internet search results. In this example, we performed an Internet search using the
Search Words of  on the Google search engine at www.google.com.

At the top of the search results are the Sponsored Links. To get your business to show up in the Sponsored Links sections, you need to sign up for paid
Google advertising using Google AdWords.

Below the Sponsored Links results, Local Google Map results  be listed as they are here. If they are not listed below the Sponsored Links, a user
can click on the Maps link at the top of the Google page. To ensure that your business is included in Google Maps, you need to add it to the Google
Local Business Center - and

The final section of search results are the Organic Search Results. These are the unpaid search results and this is where the term Page Rank applies.
Out of 203,000 search results, the website with the #1 Page Ranking at the time of this search goes to www.hhchevy.com. Google and all other search
engines make no guarantees of a site’s Page Rank. There are often thousands and thousands of results for any given search, therefore, you should not
rely on Page Rank alone to promote your business.
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